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OVER 150 YEARS OF GOOD FOOD, GOOD LIFE
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OUR BRANDS
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OVER 2,000 BRANDS IN 7 MAJOR CATEGORIES
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OUR GLOBAL BILLIONAIRE BRANDS
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130 YEARS IN THAILAND
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NESTLE INDOCHINA

3,000*
Regular Employees
?
Myanmar
8 Factories (Burma)
8 Co-manufacturers

6
Distribution Centers

Full NIM Shared Services

covering F&B plus WIN, NIN, NW,
NP, CPW, NHS, NPP, NESPRESSO

130-year presence in Thailand
But a Young player in Cambodia, Laos,
Myanmar

Factory

A o %@X.[-Z/ﬂ”

Nestle. . /U



WE ARE A WELL-PLACED COMPANY
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No. 1 F&B Company in Thailand Most Trusted Company in Thailand
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THAILAND'S

MOST ADMIRED

2020-2022 Thailand’s Most Admired Food Company

. . ENE 4 = ~
1 of Asia’s Best Companies to Work for N v N
Nestle. L' 4 /U



GOOD REPRESENTATION OF ALL NESTLE BUSINESSES

Coffee | Nutrition | Dairy | Ice Cream | Water | Confectionary | Pet Food
Nestle Professional | Health Science | Cereals
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2 PRIORITIES TO REMAIN TRUST LEADERSHIP AMONG THAIS

‘ GOOD FOR YOU %GOOD FOR THE PLANET

The heart of what we are Our environmental
footprint & Social impact
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WECOMMITTO Climate change is one of society’s greatest challenges.
It is also one of the greatest risks to our business.
NET ZERO BY 2050

Nestle, as the world’s biggest food company, has the size
and scale to inspire collective action.

To help limit further global temperature increases, we

pledge to achieve net zero greenhouse gas emissions
by 2050.

January12, 2021 4 b Nestlé Good food, Good life



NESTLE GROUP EMISSION
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NESTLE THAILAND NET ZERO 2050 ROADMAP
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“REGENERATIVE AGRICULTURE” PROTECT, RENEW, RESTORE
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NESCAFE.
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ing the power of food to enhance qual
today and for generations

Unlock

Nestlé Purpose

&
N\

S
Nestle.

NPT
=N

I}
—

for everyone,

usuIAQ

Ulj- lac

(Vo]

{

Aa tWwannAu

—

WUWUATUNMIWEIC

wol

WavIKPDIHIS |

wa

W -
¢ 5%
1 UL | a
A f m'.wwﬂﬂ/\‘*g,
, w B O
=) ) L8

Wf\ ,-
4 ) 3 )ﬂf\ ,,-al 4

\, Vo u‘.l\vm&\. A\ &a

( / ,. A \G

ey

LN
‘-’

)
*

4
"

., -
9 ¥ <

\

AT
PRI

: X g’ ;
. /a by
» L7 y
> . .
-
»

A
”
”»

%
= .
\ﬂw

-
/o
=&
ol -



	Slide 1
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7
	Slide 8
	Slide 9
	Slide 10
	Slide 11
	Slide 12
	Slide 13
	Slide 14
	Slide 15
	Slide 16
	Slide 17
	Slide 18
	Slide 19
	Slide 20
	Slide 21
	Slide 22
	Slide 23
	Slide 24
	Slide 25
	Slide 26
	Slide 27
	Slide 28
	Slide 29
	Slide 30
	Slide 31
	Slide 32
	Slide 33
	Slide 34
	Slide 35

